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Script writing / audience identification   
 

 Marketing and management members are too close to their 
products to write the most effective scripts. Often they write about 
what they believe are the best features or benefits with too much 
influence on the competition.  This makes the copy feel forced 
and biased.  While this may seem like an effective way to craft a 
message, these types of messages are seldom appreciated.  
Customers have an inherent dislike for pushy copy. 

 
 A professional scriptwriter will ask tough questions about the 

product, the customers for that product and the competition for 
the product. The resulting script will be effective, influential and 
appealing. An appealing script is infinitely more effective than a 
program built upon a pushy, vague or confusing script. 
	  

	  

Directing for believability   
 
Perhaps the most critical element of a video project is the 
directing of the talent whether professional or non-professional. 
This includes employees, customers, stakeholders, etc. Most 
people are not comfortable talking to a camera or appearing 
natural while in front of one.  A professional director knows how to 
set the mood for an effective shoot. A director brings the 
experience to make anyone appear their best on camera.  
Without good directing, your speakers will distract from the 
message rather than deliver it with impact.  
	  

Equipment      
 
This is an area that may surprise the reader.  On one hand, the 
HD video that can be captured from an iPhone is light years 
ahead of what could be captured from a piece of equipment 
that cost 10 times more just a decade ago.  However, the price 
and capability of video production equipment has exploded on 
both the high end as well as the low end over the last ten 
years. Low cost capture devices such as iPhones, GoPro 
cameras and pro-sumer video cameras can handle certain 
situations just fine.  However, they do not allow the flexibility 
and control afforded by professional gear.  On the high end, 
the cost of digital cinema lenses and recording systems has 
risen to unprecedented levels.  “Video” professionals now have 
access to equipment used by the motion picture industry.  In 
addition, the average life span of a new piece of professional 
equipment can be as low as 18 months before new technology 
raises the bar on features and capabilities.  A professional 
production company knows what to buy and what to avoid for 
the markets that they serve. Add in the knowledge of lighting, 
light control, audio capture and lens selection, and your 
professional production will look much better than what can be 
accomplished with your vacation camera.  
	  

Audience Attention     
 
Professionally written, shot and edited programs 
will hold the attention of the audience.  Without the 
attention of the audience, the entire project is 
wasted effort. Any production company that stays 
in business for more than a few years knows how 
to capture and keep the attention of your target 
audience.  Listening to the instincts of the producer 
about program content, length, editing style, music 
selection and the use of graphics will ensure that 
the effort to communicate about your product or 
service actually elevates the value of your brand. 
	  

Delivering on budget & schedule  
   
 
One thing is certain.  Your paid, professional 
producer wants to get the project done, wants to 
get paid, and wants to use you as a reference for 
future work.  We cannot afford to take our sweet 
time delivering mediocre results to you. 
Department meetings, employee status reports, 
company politics, multiple bosses, weekends, 
vacations or holidays do not distract us.  We earn 
our living by delivering great programs for our 
customers. We look forward to the work. Your 
project is not a distraction or a burden for us. It is 
our livelihood. 
	  


